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@ MARKA BILINIRLIGIMiZ

Rekabet ortaminda smak isteyen yasal | wzun soluklu kilmak amaayla
migterilerimize kaliteli hizmet vermek. Tlrkiye'de reklama duydlen gliveni sonuna kadar koruyarak, bu alanda
markalagmis bir ajans clmak. Amacigz Tlrkiye'de reklam ve tarul:m\alanmm yeni besin kaynag olugturabilecek
¥ calymalara imza atmak.

@ OUR BRAND AWARENESS

To provide high f',:uality to our clients who would like to become different in the competition environment in order to make their
lifetimes long term. To become a branded agency in this field by keeping the trust in advertisements in Turkey to the end. Qur target is to
accomplish new studies which might be foed source in the advertisement and promotion field in Turkey,
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® KURUMSAL KIMLIK OLARAK BiZ

kimdilk, k ilerini hedef kitlesine en etkili ve en kisa yoldan ifade edebildikleri nemli bir iletisim aracidire, Kurumsal kimfik, rekabetin ve 4 ‘
gligli elmanin en énemli gostergesidir. Bu anlamda kurumsal kimlik; kurumlara gerek gorsel gerekse niteliksel agidan hedef kitlelere kendilerind ifade edebilme p s
olanads saglar. Thketiciye rehberlik ederek, dogru rind segmede tartiplmaz glvenoyu sahibi olan markalar; bu yéniyle tiketicide hedef belirleyici konuma sa- \ ]
hiptir. 1995 yilinda kurulan Markalize; sahip oldugu disiplin, cahgma azmi ve dzveriden Gdiin vermeden giiniimiize kadar tagidigi "Evrensel Marka lsim Fabrikas:® i
kimligi e hedef kitfesinin kargsina gikmig ve dnemli baganlh caligmalara imza atmagtir, Markalize, kurumlan rakiplerinden farkhlagtirma bilinciyle hareket ederek

| kurumsal kimlik, markalagma ve halkla iligkiler gibi kal kendilerini ifade edebilme imkam bulduklan pek gok alanda profesyonet olarak hizmet vermekte q | I I -
’ e birlikte caligtidgn kurumlan zirveye tasimaktadir. . MA R K LA MADAK H EDE‘F ‘M z )
Gergede ve yaraticiiga dayal) reklam ,_ le markalan, evrensel ve ulusal alanda -5z sahibi yapmak.

_ OWE AS_THEI ghOhERPORﬁ:TEIIDEmNTdeY N A Maralagmashnc voro R L
® OURTARGET IN BRANDING

effective way. Corporate identity is the most |mporl.1 nt indicator of competition and being strong. In this manner, corporate identity provides
- g
To make the brands arbiters in global and natfonal stages with high quality service by creating reality and creativity based

they bility for the institutions of exg g th tves to the target audiences by means of both visual and qualitative ways. This
tlrands who own undisputed votes of confidence in choosing the right product by guiding the consumers, have target setting

advertisement str.\teqleﬁ To create target oriented, successful advertisement studies by combining the knowledge

and experience in the branding sector

position with that aspect. Markalize, which was established in 1995 has confronted its target audience with the identification
of "Global Brand Name Factory” that it carried up until today without compremising from the discipline, ambition of
work and devotion and it made its mark on successful studies. Markalize provides professional services to
the institutions in many fields such as corporate identity, branding and public relations by acting
with the conscious of diversifying the companies from their competitors and carries
the companies whom they work with to the summit
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Stratejik Marka'Y timi, ku
planli ve programh kurumsal ki
izlemesi gereken yol ve taktikleri
imsel verilere dayall stratejik plan
icesinde dogru konumlandinimis bir
kurum ve kuruluslarin basarisi kaginiimazdir




Neden Biz?
Cuinkii biz arastinnz, dogruyu buluruz!

Ciinkii biz merakiryiz, merak edip sonuca ulasinz!
Clinkii biz isimizi severiz, hayal ederiz ve gerceklestiririz!

CUnku biz ekip ruhuna inaninz!
Cunkii biz basan odakli markalar Uretiriz!

Ciinkti biz markalastinnz!
Cuinku biz morkohze yiz!

Why us?

Because we research, and find the truth
Because we are curious, we wonder and reach the result
Because we love our jOb, Wwe dream and perform

Because we believe in team spirit
Because we create success oriented brands

Because we make brands

Because we are markaolze 3
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Packages

Yeni marka ismi olusturmak, markalasmak ve + Utilize our Brand Name Creation, o
markanizi korumak icin Marka Ismi Olusturma, Markalasmave inding and Brand Registry Packages to create new brand names, =
Marka Tescil Paketlerimizden yararlanin branding and protecting your brand!

Markalagiist I internette Markalasma,

Marka Tescil
Pakl’.‘ti ve E-Ticaret Paketi

Paketi
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Marka Tescil

Marka Ismi {* 3 Kurumsal Kimlik
S — o 2% Olusturma Paket

Olusturma Paketi




Zamani ve Glicll Yonetin!...
Bilimsel verilere dayall, planl programli icaretinize Yon V
bilgi yonetiyoruz
We manage planned and programmed

information based on scientific data.

Manage the Time and Power!...

muorkohze



KAZANIN KAZANDIRIN;
GUCU VE ZAMANI YONETIN;
KURALLARINIZI BELIRLEYIN;

FARK EDILMEK ICIN FARKLI OLUN;
HIZLI DUSUNUN HAYATA GECIRIN;

MEMNUN EDIN MEMNUN OLUN.

MARKALIZE RULES
Win and make win;
Manage the power and the time;

Define your rules;

Be diifferent in order to be distinguished;
Think fast and put into practice;

Please and be pleased.




Markalagma stirecini Markalize ile dogru yonetin!

Markanizi ulusal alandan evrensel alana tasiyarak,
markalaninizi farklilastinn!
Manage your branding process with
Markalize in the right way!
Diversify your brand by carrying
it from national field
to the global field!

i
Dinya pazarina girmek isteyen Tiark girketien igin kurumsal kimligin ve vizyonun énemi byl . Tiirkiye i f glici olan

yeni markalar, firmalann bagar ksel de s62 sahl Bu nedenle yurtic ve y

kimlik yonetimi dogru yapan - Tlrkiye'nin geligimini ve degis 8 ize, marka ismi
lug Ve [ iyle Tlrkiye'nin deder 5

L . Corporate identity and vision are greatly imp for Turkish Companies who want to enter the global market. New brands,

. which are the driving engine of Turkish economy, are arbiters in the arising of success limits of the companies. Thus,

the brands who perform the identity correctly by and foreign
markets, affect the and imp. in Turkey. creates the

value gaining brands of Turkey with brand name creation and branding services.
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BayKAMBER)

BayKamber'e Gore Marka nedir?
What is a brand

AN
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Marka Nedir?

Marka, benzer Urtinleri ya da hizmetleri baskalarinin triin

ya da hizmetlerinden ayirt etmek lzere kullarlan veya belirli
bir hizmetin sunulmasi sirasinda kullanilan ayirt edici isaret
olarak tamimlanmaktadirMarka, benzer triinleri ya da
hizmetleri baskalarinin triin ya da hizmetlerinden ayirt
etmek tizere kullanilan veya belirli bir hizmetin sunulmast
sirasinda kullanilan ayirt edici isaret olarak tanimlanmaktadir.
Whatisa Brand

Brand is defined as distinguishing mark used during the pres-
entation of a service for differentiating the similar products or
services from other company’s products or services

Marka Kalitedir. ..
Marka Farklilastirmaktir. ...
Marka islevsel Farkliliktir. ..
Marka Degerdir. ..

Brand is the Quality

Brand is Becoming Distinct

Brand is the Operational Difference
Brand is the Value




e eksikligi hissedilen marka isim olug kalagma siirecini ilk defa evrense kriterler gergevesinde ele alan Markalizede bilimsel verilere

dayall marka isim olusturma galis prlmaktadr, Markalize cabs: altinda faalietierini yGriten Marka lsim Fabrikasinda Torkiye'd

dederi yliksek ol | markalar ol illi iye katho saglanmaktadir

Brand name creation studies based on scientific data are conducted in Markalize where the brand name creation and branding
process is handled in global criteria which felt absence inTurkey. In the Brand Name Factory which performs its
operation within Markalize, global brands which has a high value from Turkey to the world are

being created and support to national economy is being provided
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Marka lsmi /Brand Name

ve dabilen, ses algsi

“ticari unvanlasa” denir
| tithes" g g to differentiate products and services pro-
gari hich can be drawn as designed logos etc. and can be
memarized with a sound perception

Evrensel Marka lsmi Olugturmanin Mahiyeti

Importance of the Creation of a Global Brand Name

Evrensel marka lsmi olugturmanin mahiyeti, hem kiiltirel hem gérsel yonden uyumiu bir marka

L fartirdalik i v el

yaratarak, marka iletisim k

Importance of the Creation of a Global Brand Name defin the creation of a brand communica-

lobal h the brand

both cultural and yisual ways

Evrensel Marka Ismi Olusturmanin Kriterleri

Wislodik alolda kalc telaffuzs ve hatrlanabilldia kolay bicsim olmalicie
Diger sviensel

Marka ismi, triindn ilevecl yontind sagrgtirmalsde, (Fonetik ve Semantik agidan

trtin fle etigirn kurulmalidic

Diger dillerde argo, H humsal b .
lan gagnstrmamaludie, (Marka ismi, fllolojlk we lermmlugd{ M;u‘lm ilr.elaunelklll
Mxlulsml. bem.erveyafaddl lanlard ulusal

i, Marka lemi i
mamialidie

Evrensel kritederde olugturulan marka ismi; internet (sanal ortam) ve arama mo- »
toulannda erigilebiin, ulssilabilic olmalidir. Butun alan adian, uzanhlan tescile
misait ve e-ticaret sistemienine uygun olmalsdi

TPE ve WIPO nezdinde aretim ve hi da tescil

almalidir

Criteria of Creating a Global Brand Name

It should be a melocdic, catichy, an easily ble and ol

name

It should be ible with the ion of other letters in global

commercial languages

Brand name, should evoke the operational aspect of the product (There

should be a communication with the product in phonetic and semantic

[iwarys.

It shouldn't evoke, slang, ohscene or Ihe unwanted pcllﬂcal a social ph&...
or events in other | should by

nomenon
[[in philological and terminological ways

Brand name shouldn't resemble other brands in similar or different ateas in
melodic or phonetic ways, Brand Name shouldn't be used beforehand

Brand name cfealqd in ginbnl :nt@r-a should be available and accessible in -
Internet (v h engines. All the field names, exten-
sions should be compatible with e-trade s systems and available for registra.
tion.

o

In the commodities of product and service sectors before TPE and WIPO, it <
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Markalasmak igin
dogru konumlandirma

dogru karar

dogru hamle sizi basariya gotirir

Correct positioning

correct decisions and
correct moves will bring
success to you for branding
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MARKA [sim ENSTITUSU
Gegmiste oldugu gibi ginimizde de yaunmeilanmiz markalanina isim verirken Tarkge isimlerden ziyade daha gok yabana
kakenl isimleri markalanina vermeyi tercih etmektedirler. Bu nedenle Tirkgemize olan hassasiyetimizi kaybetmekte olup;
kendi kiltirimzl, medeniyetimizi ktan giin gegtikge uzaklagmak Bati hay g irmis oldugu kiltirel

gozilme ile dilimizdeki gelisim duragar kta ve Tk iz atil bir dil haline gelmektedir. Taklit edilen yabana marka
ya da yabana 1 golgesinde kalip, dunya pazardannda markalas-
mayip yok olmaktadir. Tlrkge isimlerin kullanim alanl yayginlag k ve tabelalarda yabanalagmaya dur demek
amaciyla diinyanin ve Tlrkiye'nin ilk Marka lsim Enstitiisd , Marka Isim Uzmani BayKAMBER tarafindan Meviana sehri
Konya'da kurulmustur.
BRAND NAME INSTITUTE

Nowadays, as in the past, our investor prefers to give names of foreign origins to their brands instead of Turkish names while naming their

isimleri ya i alaninda tescill

brands. Thus, we are losing our sensibility to our Turkish and we are drifting away from keeping our culture and civilization alive. Progress in

guage is becoming stath y with the cultural disintegration brought by the western admiration and our Turkish is becoming anidle

language. The imitated foreign brand names are either not inthe internet platfe overshadowed by the foreign brand and dis-
appear in the global markets without branding. First Brand Name Institute of Turkey and the world is established in Mevlana City Konya by
Brand Name Specialist Mr. KAMBER in order to halt popularize the usage areas of Turkish names and put a halt to alienation in the signboards

www.isimder.org.tr

Diinyanin ve Tirkiye'nin ilk Marka Isim Enstitist
First Bran Mame Institute of Turkey and the World
Marka Isim Uzmani

BayKAMBER)

Brand Name Expert
Marka Isim Enstitiisii Bagkam




* TORKGE oiLinin 3
TORKGE HEM ULKENDE

MARKA iBiMLEl

* TORKIYE KOLTORONONON DEVAMING
HEM DONYADA KAZANI

* TORKGENIN CEAER
* poGAY, IBTIKRARLI ILETIgIMI, kOLTOREL GELIgiMI,

CTELAFFUZU KOLAY, AKILDA KALIEI OLDUBU iGN
EVEENSEL HEDEF KITLE (LE DOGAU VE HMIZLI ILETIgIMI satLan.

* KOLTOREL YOZLAGMAY! ENGELLER.
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... TURKGE MARKA ISIMLERI=
s i, Serrcrmn, Eiemoi .? -
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1 § Deanel bafiyim hededering uyg.
£} melodik okilda kalict

Dernek; Tarkge imla
gadnigtiran, anlam elan veya anlam yi

ve Tirklye ne uyumiu,

il diger dillerde ol
dretmektedir. ISIMDER; Tarkge' ye yeni kelimeler kazandirmanin yaninda, Oz Tirkge'de var olan unutulmus isimler islevsel hale getirmektedir.
Marka |sim Enstitdst Dernegi; evrensel Tirkge marka isimieri olug k, k landirmak rhalag k bagta

bltln dillednde aym sesle yazhp aym sesle okunabilen, Gretim ve hizmet alamini

anlamlar igermeyen, bitdn siniflarda tescile misait yeni Tirkge marka isimleri

olmak (zere marka tescll, marka koruma ve marka takip gibl resmi igleri itina lle gergeklegtirir.

Association creates new Turkish brand names ible with Turkish orth hic rules and Turkish culture, can be written and read with same

sounds in all the world languages, evokes production and service sector, have meaning or can be ascribed a meaning, do not mean

negative things in other and avai for reg| in all classes. ISIMDER revives the forgotten names
from Pure Turkish back Into operation as well as creating new words for Turkish language. Turkish
Mame Institute Association performs the official tasks such as creation of global Turkish
brand names, pasitioning them, branding particularly and brand registration

brand protection and brand follow-up conscientiously

www.isimder.org.tr

Marka tescil sUrecinde yer alan marka bagvuru iglemlerl, hizmet marka araj

patent faydalh model Iglemier, endlstriyel tasanm

ini yliriten Marka lsim

bagvurulan, marka itiraz igemieri gibl marka tescili igerisinde yer alan tlm resmi takip i3l marka tescll

stirecini, sorunsuz sekilde I k da yardimal Ayni fa Tirkgemizin gelisi katks saglamak amacai ile birgok praje

o k Tarkge lsim
Turkish Name Institute who performs application procedures taking place In all official brand regi: ion p such as d i

of service classes, brand research, model processes useful for patents, industrial design application

 firma ve k larin f: inin éndnd acacak bir pusula garevini sdrdirmeye devam etmektedir,

and brand objection procedures, helps the institutions to complete their brand registration process

without any p .In the ime, it perf anumber of prajects in order to help

aur Turkishto improve and develop. Turkish Name Institute continues its duty as being a

compass to make way for the of ions of ¢ and il

Marka Isim Uzmani

BayKAMBER)
Brand Name Expert
Marka Isim Enstitiisii Baskam




il exblebaliyor

bilekd

The newly created brand name
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ommunication and e-trx : : J b 2 MARKA ISMINI OLUSTURMANIN OZELLIKLERI VE F ALARI

FEATURES AND BENEFITS OF CREATION OF A BRAND NAME
POSITIONED BASING ON GLOBAL CRITERIA AND SCIENTIFIC DATA




Is adamlarinin, siyasetgilerin

e sanatcilarin, Tirkiye'nin en B | o

meshur markalasma uzmam
it famous branding special

iwell-known businessmen

politicians and artists




Merte lefim Uit
BayWAMBE(R)
Brend Nems Bpet

e
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Orman ve Su ®leri Bakani Prof. Dr. Veysel ERDGLU Tiirk
Kirazi marka isin¥larismasi TADIKI marka ismini olusturan
BayKAMBER il&Hurmak yok, markalasmaya devam
Minister of Forestry 3nd Water Affairs Prof. Dr. Veysel EROGLU
with Mr. KAMBER who created TADIKI brand name in Turkish
Cherry brand name competition, keep going, there is no stop
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AFYONKARAHISAR TICARET ve SANAYI ODASI
REFERANS YAZIS!
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BDiplem
— Mevlii KANBER

FREUD ONIVERSITESI
ULUSLARARASI MARKA DANISMANLIGI DIPLOMASI

KARAMANOGLU MEHMETBEY UNIVERSITESI
REFERANS YAZISI

BYKANBER
REFERANS KOSESI
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IsTANBUL BOYOKSEHIR BELEDIYESI-METRO

REFERANS YAZISI

OZERLER HOLDING
REFERANS YAZISI

ALBAYRAK

Utum yelar ingast sekeielnde hipsrt veran kundup
rrasthalagma slrecinds Marka him Usmam BATY

ALBAYRAK INSAAT
REFERANS YAZISI

CEYLAN GRUP
REFERANS YAZISI

BILIM SANAY] ve TEKNOLOI| BAKANLIGI
REFERANS YAZIS|

FONDITAL - FORTES MUHENDISLIK
REFERANS YAZISI

FREUD ONIVERSITESI
ULUSLARARASI MARKA DANISMANLIGI SERTIFIKASI

alepma Lmam BAYKAMBER (Meviis KANBERTS

markal, yulunda ve fescil
¥ bulurbafumus kathslaedan dolay sitlere Tepekkiind bir'
i v decribbelerinisi bizberhe paybapmamz biri onurlsel
Rrerabey b lirismey | diber sirlere referans oldufuss

SUREC Fitm
REFERANS YAZISI

ALTINEMLAK
REFERANS YAZISI
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KONYA TICARET ODAS!
REFERANS YAZISI

ATAAEE ey sbgmsianan S
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TOCY CAV mukms i b o o marln b,
MANTHB CAY” markn s b, e s v g

DOGUS - HAYDIBI GAY
REFERANS YAZISI

BIO-G-POWER FERTILIZER
REFERANS YAZISI




Resmi Marka Danigsmant
Markalagma Uzman

MARKA iSiM ENSTITUSU

ISIMDER Uyesidir

M

TG ASRIAD Uyesidir
SANAYi VE TEKNOLOJi
BAKANLIGI

morkohze

Uluslararas| Marka Danismanli@i International brand expert

www.markalize.com www.markalize.com.tr
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